SUMMARY OF 1995 VALUE ADDED, MARGINS, AND CONSUMER EXPENDITURES FOR COMMERCIAL MARINE

FISHERY PRODUCTS IN THE UNITED STATES (1)

Sect or Pur chase Mar k- up Tot al Val ue Val ue Val ue Val ue O fshore
or type of of mar k- up added as added of added fleet &
of fishery fishery within per cent of within sal es by contri - exported
activity i nputs i nputs sector t ot al sector sector buti on fishery
mar k- up products
Thousand Per cent age Thousand Per cent age Thousand Thousand Per cent age Thousand
Dol |l ars of Fishery Dol |l ars Dol |l ars Dol |l ars of GNP Con- Dol |l ars
I nput s tribution
Donmesti ¢ Harvest:
Edible............ - 100.0 $3, 713, 238 63.0 $2, 338, 075 $3, 713, 238 11.9
Industrial........ - 100.0 $99, 131 61.5 $60, 946 $99, 131 0.3
Harvest not
landed in U.S. ... - 100.0 $134, 216 70.3 $94, 353 $134, 216 0.5 $134, 216
I nports, Unprocessed $3, 022, 976 - - - - $3, 022, 976 -
Exports, Unprocessed - - - - - - - $1, 254, 633
Primary Whol esal e
and Processing..... $5, 580, 712 78.3 $4, 184, 075 51.8 $2, 167, 892 $9, 764, 787 11.0
I nports, Processed.. $3, 904, 883 - - - - $3, 904, 883 -
Exports, Processed.. - - - - - - - $1, 995, 700
Secondary Whol esal e
and Processing:
Edible............ $11, 469, 211 58.3 $6, 691, 206 29.1 $1, 944, 254 $18, 160, 417 9.9
Industrial........ $204, 759 58.3 $119, 457 29.1 $34, 711 $324, 216 0.2
Retail Trade from
Food Service....... $9, 268, 685 182.7 $16, 936, 248 67.0 $11, 338, 875 $26, 204, 933 57.6
Retail Trade
fromStores......... ....$8,891, 732 35.3 $3, 142, 010 54.4 $1, 708, 791 $12, 033, 742 8.7
TOTAL U.S. VALUE
ADDED ACTI VI TY: $19, 687, 898 100. 0
CONSUMERS EXPENDI TURES (& WHOLESALE PURCHASES OF | NDUSTRI AL PRODUCTS) FOR FI SHERY PRODUCTS:
$38, 562, 892

(1) I ncl udes industrial

Note.-- The table reports the contribution of comrercial
are consistent with the Bureau of the Census definitions.
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